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SUMMARY DATA

One hundred twenty-nine (129) marketing doctoral students/candidates/newly-minted PhDs took our
survey. As in past years, the data analysis is based on marketing faculty hires in the U.S. who provided

salary and job search information (n = 98). The analyzed sample size is 34% higher than that of the 2011
sample (total n = 103; U.S. n = 73). It should be noted that this increase in response may be due to a
change in the data collection methodology of the WWW. In previous years, participation in the WWW

survey was solicited via repeated recruitment announcements posted to the ACR, ELMAR and DocSIG

listservs. This year, this methodology was augmented by emailing 91 marketing department doctoral

program coordinators requesting they forward the WWW survey announcement to students known to

have been recently hired. Schools not contacted should send the name and email address of their

marketing department doctoral program coordinator to Rebecca Dingus, rdingus@kent.edu, to be

added to the email list to be sent the WWW survey announcement in subsequent years.

Salary Information*

Mean Median Mode Minimum Maximum
9-Month Salary S 118,599 S 115,000 S 140,000 S 72,000 S 170,000
Summer Research 12,199 8,500 0 0 37,000
Total Salary 131,633 123,250 140,000 75,000 207,000

* All salary information reported is rounded to the nearest USD.

Other Financial Perks*

# Reporting # Reporting

Perk Amount Mean Median Mode  Minimum Maximum
Moving ($) 85 67 $5,069 $5,000 $5,000 $ 500 $ 15,000
Conference Travel ($) 72 27 2,867 2,500 3,000 500 12,000
Research Stipend ($) 66 27 6,556 5,000 5,000 1,000 30,000
Summer Teaching 53 24 8,380 9,700 10,000 3,000 14,000

(S/section)
GA Support (hrs) 96 20 11.5 10 10 5 20
Tech Software (S) 98 15 3,490 3,000 3,000 500 10,000
House Hunting ($) 24 6 1,750 1,000 500 500 6,000
Housing Support (S) 9 3 20,000 10,000 10,000 10,000 40,000
* Other perks mentioned included parking and publication bonus payments.
Mean Salary Information
by Whether Hiring Institution is Private or Public
Number of Summer

Type of Hiring Institution Candidates 9-Month Salary  Research Support  Total Salary
Private 31 S 120,145 S 14963 S 132,693

Public 59 117,786 17,207 131,075
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Mean Salary Information
by Type of Private or Public Hiring Institution*

Summer

Type of Hiring Number of Research
Institution Candidates 9-Month Salary Support Total Salary
Research Intensive 42 S 131,202 S 16,810 $ 149,835
Private 12 139,625 30,111 159,699
Public 30 127,833 20,340 145,889
Research 19 112,658 12,623 125,156
Private 3 136,333 15,950 152,600
Public 16 108,219 15,722 120,010
Balanced 28 105,389 5,357 110,746
Private 15 104,533 6,879 110,953
Public 13 106,377 7,671 110,508
Teaching 1%* N/A N/A N/A

* School classifications for the 2012 survey are calculated differently than in previous years. A school is classified
as "Research Intensive" if it has teaching loads of 3 or fewer course sections per 9-month school year. A school is
classified as "Research" if the teaching load is 4 sections per year, "Balanced" if the teaching load is 5-6 sections

per year, and "Teaching" if the teaching load is 7 or more sections per year.
** Salary is not reported to maintain confidentiality to this individual.

Mean Salary Information
by Whether Hiring Institution has PhD Program

Summer
PhD Program at Number of Research
Hiring Institution Candidates 9-Month Salary Support Total Salary
Yes 35 S 134,029 S 18,363 S 154,433
No 55 108,780 8,125 117,123
Mean Salary Information
by Teaching Load
Summer
Academic Year Number of Research
Teaching Load* Candidates 9-Month Salary Support Total Salary
1 2%* N/A N/A N/A
2 18 S 136,139 S 19,691 S 155,830
3 27 125,870 16,134 144,484
4 20 112,658 12,623 125,156
5 11 110,464 8,109 118,573
6 17 102,106 3,576 105,682
8 1** N/A N/A N/A

* Respondents reported teaching loads during the next academic year (i.e., excluding summer).
** Salaries are not reported to maintain confidentiality to these individuals.



Mean Salary Information

by Different Course Preparations

Summer
Academic Year Number of Research
Different Preps* Candidates 9-Month Salary Support Total Salary
1 35 S 134,180 S 20,184 S 155,665
2 38 112,152 8,819 121,291
3 10 101,780 3,346 105,360
4 3 90,333 5,000 95,333
* For example, 2 indicates he/she will teach 2 different courses during the next academic year.
Mean Salary Information
by Semester Offer Accepted
Summer
Number of Research
Semester Offer Accepted Candidates 9-Month Salary Support Total Salary
Fall 2011 69 S 122,317 S 13,473 S 136,744
Spring 2012 21 106,381 8,047 114,837
Mean Salary Information
by Dissertation Status*
Summer
Number of Valid 9-Month Research
Dissertation Status Candidates Percentage Salary Support Total Salary
Proposal not defended 14 16% S 115,007 S 10,237 S 125,244
Proposal was defended, 13 15% 116,393 12,907 131,529
no data collected
Proposal was defended, 54 63% 117,787 12,117 130,733
some data collected
Dissertation defended 5 6% 136,833 17,633 154,467
* Dissertation status at time of AMA interviews.
Mean Salary Information by Number of Years
Completed in Doctoral Program before Going on the Market
Years in Doctoral Program Summer
Completed before Going on  Number of Valid 9-Month Research
the Market Candidates  Percentage Salary Support Total Salary
2 5 6% S 113,200 S 12,022 S 125,222
3 21 24% 112,681 8,524 121,205
4 43 49% 119,519 12,490 132,958
5 19 21% 124,700 18,680 143,380




Mean Salary Information
by Main Research Area

Summer
Number of Valid 9-Month Research
Main Research Area Candidates  Percentage Salary Support Total Salary
Consumer Behavior 54 56% S 115,590 S 12,465 S 128,386
Strategy 18 19% 116,253 8,795 125,565
Modeling - Empirical 14 15% 140,731 20,287 162,579
Modeling - Analytical 7 7% 103,857 6,143 110,000
Other*: Branding, 3 3% 123,000 11,704 140,556
Channels, Sales
* Other categories are not reported individually to maintain confidentiality.
Tenure Requirements at Hiring Institutions
Requirements Mean Median Mode Minimum Maximum
Type/Level of Journal* 2.88 3 3 1 5
# of "A" Publications** 2.30 1 0 0 10
Overall # of Publications 5.81 6 6 2 12

* 1 =0nly Ajournals count, 2 = B journals count, but only very little, 3 = B journals count, but there are some
expectations for A journals, 4 = B journals count and A journals are not expected, 5 = Conference proceedings,
as well as A and B journals count at my institution.

** Consistent with last year's survey, "A-level marketing journals" include JM, JMR, JCR & MS.

Mean Salary Information
by Type/Level of Journal Required at Hiring Institution for Tenure

Summer
Number of Valid 9-Month Research Total
Type/Level of Journal Candidates Percentage Salary Support Salary
Only A journals count* 20 21% S 141,563 $ 20,401 S 167,063
g I’i‘;tulgnals count, but only very 15 16% 134,933 19,407 154,341
B journals count,' but there'are 57 289% 118,232 10,578 128,836
some expectations for A journals
B journals count and A journals are 55 6% 102,152 6,492 108,644
not expected
Conference proceedings, as well as 9 99% 97,256 5167 102,422

A and B journals count

* A-level marketing journals include JM, JMR, JCR and MS.



Means of Tenure Requirements by Type of Hiring Institution

Type/Level of #of "A" Total # of
Type of Hiring Number of Publication Publications for Publications for
Institution* Candidates Needed** Tenure*** Tenure
Research Intensive 46 2.20 433 6.03
Private 15 1.73 5.72 6.13
Public 31 2.42 3.64 6.00
Research 20 3.20 0.86 6.63
Private 4 2.50 2.00 6.50
Public 16 3.38 0.67 6.65
Balanced 28 3.75 0.13 4.92
Private 15 3.80 0.25 5.11
Public 13 3.69 0 4.72
Teaching 1rexxk N/A N/A N/A

* School classifications for the 2012 survey are calculated differently than in previous years. Research Intensive
= 3 or fewer course teaching load per 9-month year; Research = 4 courses/year; Balanced = 5-6 courses/year;
Teaching = 7 or more courses/year.

** 1 = Only A journals count, 2 = B journals count, but only very little, 3 = B journals count, but there are some
expectations for A journals, 4 = B journals count and A journals are not expected, 5 = Conference proceedings,
as well as A and B journals count at my institution.

*** A-level marketing journals include JM, JMR, JCR and MS.

**** These figures are not reported individually to maintain confidentiality.

JOB SEARCH INFORMATION

The Process: Applications to Offers

Mean  Median Mode  Minimum Maximum
Application letters sent out 61.46 60 100 1 200
AMA interviews completed 13.14 13 0 0 30
Campus visit offers 4.76 5 3 1 14
Campus visits accepted & made 3.82 3 3 1 12
Job offers received 2.17 2 1 1 6

Other Information about Respondents

Mean Median Mode Minimum Maximum
Years in doctoral program
completed before going on 3.65 4 4 1 5
market
Years needed to finish degree 4.41 > 5 0 6

Years of industry experience 4.44 2 0 0 30




Attendance of Respondents at AMA Sheth Doctoral Consortium

Yes No

Frequency Percentage Frequency Percentage

Attended AMA Sheth Doctoral Consortium 56 57.1% 42 42.9%

Means for Job Search Information
by Type of Hiring Institution

Application AMA Campus Campus

Type of Hiring Number of Letters Sent  Interviews Visit Visits

Institution* Candidates Out Completed Offers Accepted  Job Offers

Research Intensive 46 69.96 14.28 5.11 443 2.23
Private 15 50.07 14.73 5.47 4.73 2.47
Public 31 79.58 14.06 4.94 4.29 2.13

Research 20 51.00 11.15 4.40 3.50 2.05
Private 4 52.00 11.50 5.50 4.50 2.75
Public 16 50.75 11.06 4.13 3.25 1.88

Balanced 28 49.82 12.11 4.14 2.79 1.96
Private 15 47.20 9.67 3.87 2.60 1.73
Public 13 52.85 14.92 4.46 3.00 2.23

Teaching 1** N/A N/A N/A N/A N/A

* School classifications for the 2012 survey are calculated differently than in previous years. Research Intensive = 3
or fewer course teaching load per 9-month year; Research = 4 courses/year; Balanced = 5-6 courses/year; Teaching
=7 or more courses/year.

** These figures are not reported individually to maintain confidentiality of this individual.

Publication Record Information*

Publication Type/Status Mean  Median  Mode Minimum Maximum
Conference presentations or proceedings 6.22 6 6 0 18
A-level marketing journals**
Under 1st Review 0.35 0 0 0 4
Past 1st Review 0.21 0 0 0 2
Accepted/published 0.14 0 0 0 2
B or lower marketing journals
Under 1st Review 0.32 0 0 0 3
Past 1st Review 0.23 0 0 0 2
Accepted/published 0.65 0 0 0 5

* Publication record at time of AMA interviews.
** A-level marketing journals include JM, JMR, JCR and MS.



Publication Record Frequencies and Percentages* of Journal Submissions/Acceptances**

0 1 2 3 or more
Publication Type/Status Freq. % Freq. % Freq. % Fregq. %
A-level marketing journals***
Under 1st Review 70 71.4 24 24.5 3 3.1 1 1.0
Past 1st Review 78 79.6 19 194 1 1.0 0 0
Accepted/published 87 88.8 8 8.2 3 3.1 0 0
B or lower marketing journals
Under 1st Review 75 76.5 16 16.3 6 6.1 1 1.0
Past 1st Review 79 80.6 15 15.3 4 4.1 0 0
Accepted/published 59 60.2 24 24.5 9 9.2 6 6.1

* Reported percentages are based on the valid percentage.
** Publication record at time of AMA interviews.
*** A-level marketing journals include JM, JMR, JCR and MS.

Overall Publication Activity at Time of AMA Interviews*

% With Papers Under Review % With Accepted Papers (Any
% Without Papers at Any Stage (Any Level of Journal) Level of Journal)

15% 67% 45%

*Multiple responses are included.

Percentage* of Papers Under Review
by Journal Level and Stage of Review**

A-Level Journals*** B-Level Journals or Lower
Under First Review 28.6% 23.5%
Past First Review 20.4% 19.4%

* Multiple responses are included.
** Publication record at time of AMA interviews
*** A-level marketing journals include JM, JMR, JCR and MS.

Publication Breakdown* by Level** of Journal

# of Pubs in A-level Journals
0 1 2 Total
0 54" 3 2 59
# of Pubs in B-level Journals 1 20 3 1 24
or Lower 2 7 2 0 9
3+ 6 0 0 6
Total 87 8 3 98

* Publication record at time of AMA interviews
** A-level marketing journals include JM, JMR, JCR and MS
+. Reflects those not reporting acceptance at any level journal



New Marketing Faculty Class of 2012: Contributions to Journals

At Time of AMA Interviews*

# of Respondents

with Accepted
Publication Outlet Manuscript
Academy of Management Learning & Education 1

American Journal of Health Promotion

Business & Society

Business and Economic Review

Business Case Journal

Estudos de Psicologia (Natal)

European Management Journal

Health Psychology

Industrial Marketing Management

International Journal of Advertising

International Journal of Bank Marketing
International Journal of Business Information Systems
International Journal of Business Research
International Journal of Consumer Studies
International Journal of Game Theory

International Journal of Innovations and Transitions
International Journal of Physical Distribution and Logistics Management
International Journal of Retail & Distribution Management
International Journal of Sport and Society
International Marketing Review

Journal of Academic Ethics

Journal of Advertising

Journal of Advertising Research

Journal of Brand Management

Journal of Business and Industrial Marketing

Journal of Business Ethics

Journal of Business Logistics

Journal of Business Research

Journal of Consumer Behavior

Journal of Consumer Marketing

Journal of Consumer Psychology

Journal of Consumer Research

Journal of Economic Issues

Journal of Empirical Generalization in Marketing Science
Journal of Euromarketing

Journal of Experimental Psychology: General

Journal of Experimental Social Psychology

Journal of Global Fashion Marketing

Journal of International Marketing
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# of Respondents

with Accepted
Publication Outlet Manuscript
Journal of Marketing 3

Journal of Marketing Research

Journal of Personal Selling and Sales Management
Journal of Personality and Individual Differences
Journal of Personality and Social Psychology

Journal of Pragmatics

Journal of Product Innovation Management

Journal of Research for Consumers

Journal of Retailing

Journal of Retailing and Consumer Services

Journal of Service Management

Journal of the Academy of Marketing Science
Journal of the Global Academy of Marketing Science
Managerial and Decision Economics

Marketing Intelligence and Planning

Marketing Science

Marketing Theory

Medical Decision Making

National FORUM of Multicultural Issues Journal — Online
Organizational Behavior and Human Decision Processes
Psychological Science

Review of Marketing Research

Seniors Housing and Care Journal

Social Psychology and Personality Science

Sport Marketing Quarterly

* Self-reported acceptance/publication.
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New Marketing Faculty Class of 2012: Contributions to Journals

At Time of Survey Completion*

Publication Outlet

Total # of Papers

Advances in Behavioral Finance and Economics
Advances in International Marketing

Business Case Journal

Entrepreneurship: Theory and Practice
European Management Journal

Health Communication

Health Psychology

Industrial Marketing Management
International Journal of Advertising
International Journal of Business Research
International Journal of Game Theory
international Journal of Logistics Management
International Journal of Market Research
International Journal of Physical Distribution and Logistics Management
International Journal of Research in Marketing
International Journal of Transitions and Innovations
Journal of Advertising

Journal of Advertising Research

Journal of Brand Management

Journal of Business Ethics

Journal of Business Logistics

Journal of Business Research

Journal of Consumer Behavior

Journal of Consumer Psychology

Journal of Consumer Research

Journal of Empirical Generalisation in Marketing Science
Journal of Euromarketing

Journal of Experimental Psychology: General
Journal of Global Marketing

Journal of Historical Research in Marketing
Journal of Intercultural Pragmatics

Journal of International Marketing

Journal of Leadership, Accountability and Ethics
Journal of Macromarketing

Journal of Marketing

Journal of Marketing at Retail

Journal of Marketing Management

Journal of Marketing Research

1
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Publication Outlet

Total # of Papers

Journal of Marketing Theory & Practice
Journal of Nonprofit & Public Sector Marketing
Journal of Personal Selling and Sales Management
Journal of Personality and Social Psychology
Journal of Product Innovation Management
Journal of Public Policy and Marketing

Journal of Relationship Marketing

Journal of Research for Consumers

Journal of Retailing

Journal of Retailing and Consumer Services
Journal of Service Management

Journal of Services Marketing

Journal of Sport & Tourism

Journal of the Academy of Marketing Science
Management Science

Managerial and Decision Economics
Marketing Intelligence & Planning

Marketing Letters

Marketing Science

Marketing Theory

Medical Decision Making

National FORUM of Multicultural Issues Journal
Organizational Behavior and Human Decision Processes
Personality and Social Psychology Bulletin
Psychological Science

Psychology and Marketing

R&D Management

Review of Marketing Research

Social Indicators Research

Social Psychological and Personality Science
Transportation Journal

* Self-reported acceptance/publication.

1
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Congratulations to the new faculty class of 2012, from the DocSIG.

Special thanks to those Marketing Department Doctoral Program Coordinators

who assisted us in our data collection.



