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“Who Went Where” Summary 2005

One hundred three (103) marketing doctoral students/candidates/newly-minted PhDs took
DocSIG’s annual survey. Respondents were asked to answer only the questions that they could
answer with accuracy. As in past years’, the following data analysis is based on information
provided by respondents who accepted marketing academic jobs at U.S. institutions (n = 72).
This write-up is organized in the following order: 1) information about the hiring institution, 2)
information about the job search, and 3) information about the respondent. For questions or
comments about the survey or analysis, please contact DocSIG’s VP of Research, Angeline
Close, at aclose@terry.uga.edu.

1. HIRING INSTITUTION
Salary Information*

Mean Median Mode Minimum Maximum
9-Month Salary  $97,127 $95,000 Multiple** $70,000 $125,000
Summer Support  $14,376 $10,556 $10,000 $0 $52,500
Overall Salary $112,359 $107,750 $99,000 $72,000 $177,500

*All salary information reported is rounded to the nearest U.S$.
**There are 2 salary modes; 6 respondents report $90,000 and 6 respondents report $125,000.

Mean Salary Information
by Type of Hiring Institution

Type of Hiring Number of 9-Month Salary Summer Support — Overall Salary

Institution*® Candidates

Research-Private 11 $112,091 $24,494 $134,585
Research-Public 39 $97,689 $15,191 $114,104
Balanced-Private 10 $90,350 $4,900 $95,250
Balanced-Public 10 $85,250 $11,722 $97,222

* As in past years’ surveys, a school is classified as a “research” school if it has teaching loads of 4 or
fewer courses per year. If a school does not meet these requirements, it is classified as a “balanced” school.

Mean Salary Information
by Whether Hiring Institution Has Ph.D. Program

Ph.D. Program

at Hiring Numl?er of 9-Month Salary Summer Support — Overall Salary
o Candidates

Institution

Yes 30 $108,743 $20,874 $129,617

No 40 $88,415 $8,961 $97,977




Mean Salary Information by Teaching Load

Academic Number of  9-Month Salary Summer Overall Salary
Year Teaching Candidates Support

Load*

1 2 $95,000 $14,500 $109,500

2 10 $109,700 $16,420 $128,864

3 16 $99,818 $18,187 $117,992

4 22 $98,585 $16,416 $116,168

5 11 $89,364 $6,850 $96,850

6 9 $85,889 $9,556 $95,444

*Respondents reported teaching loads during the next academic year (i.e., excluding summer).

Mean Salary Information by Different Course Preparations

Academic Number of  9-Month Salary Summer Overall Salary
Year Candidates Support

Different

Preps*

1 32 $107,759 $20,303 $128,063

2 28 $88,878 $9,338 $99,196

3 7 $90,000 $7,857 $97,857

4 3 $77,333 $6,667 $84,000

*For example, 2 indicates the respondent will teach 2 different courses (e.g., principles and marketing
research) during the next academic year.

Other Financial Perks***

Financial # # Mean Median Mode Min Max
Perk Reporting Reporting
Perk S Amount

Moving 58 46 $5,330 $5,000 Multiple*  $1,500 $12,000
Expenses

Research 32 14 $7,500 $7,000 Multiple*  $3,000 $14,000
Stipend

8 Per A 7 4 $7,250 $7,500 $10,000 $4,000 $10,000
Hit**

8 Per B 5 3 $5,000 $5,000 n/a $4,000 $6,000
Hit**

*Multiple modes are $4,000, $5,000, and $6,000 for moving and $5,000 and $10,000 for research.

** Standards of “A” and “B” journals set by the respective schools.

**% Others mentioned include: housing, graduate assistants, visas, computers/software, parking, public
transportation passes, course reductions, travel, sabbatical, health insurance, retirement matching.



Tenure Requirements at Hiring Institution

Tenure Requirement Mean Median Mode Minimum  Maximum
Type/Level of Journal* 3.09 3 3 1 5

# “A” Publications** 2.13 2 0 0 10

# Overall Publications 6.26 6 6 3 12

*1 = Conference proceedings, as well as A and B journals, count at my institution; 2 = B journals count and
A journals are not expected; 3 = B journals count, but there are some expectations for A journals; 4 =B

journals count, but only very little; 5 = Only A journals count
**As in past years’, “A” level marketing journals” were classified as JM, JMR, JCR, MS, JAMS, and JR.

Means of Tenure Requirements
by Type of Hiring Institution

.. Type/Level of #of “4” Total # of Publications
]72/5 ft;)gfnl:mg Publication™*  Publications*** for Tenure
Needed for Tenure
Research-Private 4 4.5 7
Research-Public 33 24 6.3
Balanced-Private 2 33 6.2

Balanced-Public 2.2 13 55

* A school is classified as a “research” school if it has teaching loads of 4 or fewer courses per year. If it
does not meet these requirements, it is classified as a “balanced” school.

**] = Conference proceedings, as well as A and B journals, count at my institution; 2 = B journals count
and A journals are not expected; 3 = B journals count, but there are some expectations for A journals; 4 =B

journals count, but only very little; 5 = Only A journals count
**% <A” level marketing journals” were classified as JM, JMR, JCR, MS, JAMS, and JR.




2.JOB SEARCH

The Application to Offer Process Statistics

Mean  Median Mode Minimum  Maximum
Application letters sent out 66 60 40 0 200
AMA interviews completed 19 20 Multiple* 0 38
Campus visit offers 7 6 4 0 25
Campus visits accepted & 5 4 3 0 18
made
Job offers received 3 3 1 0 11

*Multiple modes are 20 and 24.

Means for Job Search Information
By Type of Hiring Institution

.. Application AMA Campus Campus
%;szzl:lng Letters Interviews Visit Visits Job Offers
Sent Out Completed Offers Accepted
Research-Private 75 26 11 7 4
Research-Public 65 20 7 5 3
Balanced-Private 73 17 6 5 3
Balanced-Public 77 19 5 4 3

* A school is classified as a “research” school if it has teaching loads of 4 or fewer courses per year. If it
does not meet these requirements, it is classified as a “balanced” school.



3. RESPONDENT INFORMATION

Respondents’ Years in The Doctoral Program and Other Experiences

Mean Median Mode Minimum  Maximum
Years in Doctoral
Program Completed 3.7 4.0 4 3 6
Before Interviewing
Years Needed to
Finish Degree 45 45 4 3 /
Years of Industry 46 3.0 0 0 2
Experience* ) '
*Note: 20 people have <1 year of industry experience; 13 people have 10+ years of industry experience.
Yes No
Frequency Percentage Frequency Percentage
Attended AMA Sheth 37 56.1% 29 43.9%

Doctoral Consortium

Publication Record Information*

Publication type/status Mean Median  Mode  Minimum Maximum
Conference 4.16 4 3 0 10
presentations/proceedings
“A” level marketing journals**
Under 1* review 46 0 0 0 5
Past 1% review .30 0 0 0 5
Accepted/published .16 0 0 0 3
“B” or lower marketing journals
Under 1% review 44 0 0 0 5
Past 1 review 34 0 0 0 3
Accepted/published 78 0 0 0 5

*Publication record at time of AMA interviews.
**A-level marketing journals were classified as JM, JMR, JCR, MS, JAMS, and JR.



Publication Record
Frequencies and Percentages of Journal Submissions/Acceptances®

Number of Manuscripts

Joumal l?/p ¢/ 0 1 2 3 or more
Publication status
Freq. % Freq. % Freq. %  Freq. %
A-level marketing
Jjournals**
Under 1% review 44  64.7% 20 294% 3 4.4% 1 1.5%
Past 1™ review 56  80% 11 15.7% 1 1.4% 2 2.9%
Accepted/published 63 90.0% 4 57% 2 29% 1 1.4%
B-or lower level
marketing journals
Under 1% review 49 742% 10 152% 4 6.1% 3 4.5%
Past 1* review 48 73.8% 14 21.5% 1 1.5% 2 3.1%

Accepted/published 37 544% 20 294% 4 59% 7 10.3%

*Publication record at time of AMA interviews.
**A-level marketing journals were classified as JM, JMR, JCR, MS, JAMS, and JR.

Publication Record by Type of Institution:
Percentage of Respondents
With One or More Manuscripts Under Review or Accepted/Published*

One or More Manuscripts at One or More Manuscripts at
A-Level Marketing B-or Lower Level Marketing
Journals*** Journals
Type of Hiring Ur;i{er P;Zsft Accepted/ U’ﬂe’” P;Zsft Accepted/
Institution** . . Published . . Published
Review Review Review Review

Research-Private 273% 18.2% 27.3% 18.2% 27.3% 45.5%
(N=11)
Research-Public 46.2%  25.6% 10.3% 20.5% 17.9% 43.6%
(N=39)
Balanced-Private 1% 1% 0% 30% 40% 50%
(N=10)
Balanced-Public 20% 10% 0% 40% 30% 40%
(N=10)

*Publication record at time of AMA interviews.

** A school is classified as a “research” school if it has teaching loads of 4 or fewer courses per year. If it
does not meet these requirements, it is classified as a “balanced” school.

*** A-level marketing journals were classified as JM, JMR, JCR, MS, JAMS, and JR.



New Marketing Faculty Class of 2005*: Contributions to Journals

Publication Outlet

Total # of Papers Contributed by New
Faculty Class of 2005

Advances in Consumer Research**

3

Canadian Journal of Administrative Science

Creativity Research Journal

Entrepreneurship and Regional Development

Geographical Analysis

Health Psychology

Industrial Marketing Management

International Journal of Advertising

International Journal of Forecasting

International Journal of Internet Marketing and
Advertising

2
1
1
1
1
2
2
1
1

International Journal of Research in Marketing

International Journal of Service Industry Management

International Journal of Wine Marketing

International Marketing Review

Journal of Advertising

Journal of Advertising Research

Journal of Business Research

Journal of Computational Statistics and Data Analysis

Journal of Consumer Affairs

Journal of Consumer Behavior

Journal of Consumer Marketing

Journal of Consumer Psychology

Journal of Consumer Research

Journal of Current Issues and Research in Advertising

Journal of Economic Psychology

Journal of Enterprising Culture

Journal of Financial Services Marketing

Journal of Food Products Marketing

Journal of Interactive Marketing

Journal of International Business Studies

Journal of International Consumer Marketing

Journal of International Marketing

Journal of Macromarketing

Journal of Marketing

Journal of Marketing Education

Journal of Marketing Research

Journal of Marketing Theory and Practice

Journal of Nonprofit & Public Sector Marketing

Journal of Personal Selling & Sales Management

Journal of Product and Innovation Management

Journal of Public Policy & Marketing

Journal of Public Sector and Nonprofit Marketing

Journal of Research in Marketing and Entrepreneurship

Journal of Service Research
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Publication Outlet, cont.

Total # of Papers Contributed by New
Faculty Class of 2005

Journal of Strategic Marketing

1

Long Range Planning

Marketing Education Review

Marketing Research

Marketing Science

Motivation & Emotion

Psychological Review

Psychological Science

Psychology and Marketing

Quantitative Marketing and Economics

Review of Business Research

Science

Sport Marketing Quarterly

Total Quality Management

Transplantation

= [ = [ [ = [N | = [ = = [ DN [ = [ DN [

*Based on the publication record as reported by all 103 new hires.

**Reported as a journal hit by some institutions.

11




Dissertation Status and Overall Salary

Dissertation Valid Mean
Frequency Overall
Status Percentage
Salary
Proposal not defended 13 18.8% $114,355
Proposal defended, no data collected 22 31.9% $105,374
Proposal defended, some data 30 43.5% $117,226
collected
Dissertation defended 4 5.8% $102,806
Years in Doctoral Program Completed
Before Interviewing and Overall Salary
. . Mean
Years in Doctoral Program Completed Valid
- Frequency Overall
Before Interviewing Percentage
Salary
2.5 1 1.56% $99,000
3 25 39.06% $104,954
3.5 6 9.38% $110,741
4 23 35.94% $123,006
4.5 3 4.69% $114,933
5 6 9.38% $114,100
6 1 1.56% $72,000
Main Research Area and Overall Salary
. Mean
Main Research Area Frequency Valid Overall
Percentage
Salary
Consumer Behavior 26 40% 106,562
Strategy 17 26.15% 107,223
Modeling 11 16.92% 130,546
Sales 3 4.62% 104,833
Services 2 3.08% 122,500
Retailing 2 3.08% 110,000
International 1 1.54% n/a*
Sport Marketing 1 1.54% n/a*
New Product Development 1 1.54% n/a*
Supply Chain Management 1 1.54% n/a*

* These salaries are not reported to maintain confidentiality of these individuals/schools.

Congratulations to the entering new faculty, from DocSIG.
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