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DocSIG thanks Georgia State University for hosting the survey online.




Summary Data

One hundred and fourteen (114) marketing doctoral students/candidates/newly-minted
PhDs took our survey. As in past years’surveys, the data analysis is based on marketing
faculty hires in the U.S. who provided salary and job search information (n = 77). The
sample size is lower than that of the 2008 sample (Total n=119; U.S. n=94).

Salary Information*

Mean Median Mode Minimum Maximum
9-Month Salary $ 117,390 $ 118,000 $ 130,000 $ 85,000 $ 165,000
Summer 16,894 15,000 15,000 0 35,222
Total Salary 135,014 134,444 130,000 90,000 193,722

*All salary information reported is rounded to the nearest USD.

Mean Salary Information
by Type of Hiring Institution

Type of Hiring Number of 9-Month

Institution* Candidates Salary Summer Support Total Salary
Research-Private 21 $ 129,643 $ 23,541 $ 153,184
Research-Public 33 118,673 18,673 137,060
Balanced-Private 7 113,286 9,571 122,857
Balanced-Public 15 96,820 4,962 102,831

* As in past years’ surveys, a school is classified as a “research” school if it has teaching loads of 4 or
fewer courses per year. If a school does not meet these requirements, it is classified as a “balanced” school.

Mean Salary Information
by Whether Hiring Institution Has Ph.D. Program

Ph.D. Programat  Number of 9-Month SumMmer Suooort Total Salar
Hiring Institution  Candidates Salary PP y
Yes 31 $ 130,581 $ 22,948 $ 153,529

No 46 108,501 12,629 121,970




Mean Salary Information
by Teaching Load

Academic

Year Teaching Number of Summer

Load* Candidates 9-Month Salary Support** Total Salary
1 2 $ 130,000 $ 20,000 $ 150,000
2 13 134,577 23,402 157,979
3 20 125,625 23,496 149,121
4 19 111,407 15,104 126,511
5 12 106,167 6,750 112,917
6 9 98,367 6,313 105,225
7 1xx* n/a n/a n/a

*Respondents reported teaching loads during the next academic year (i.e., excluding summer).
** Please note that summer financial support is not necessarily for summer teaching.
*** Salaries are not reported to maintain confidentiality of the respondent/school.

Mean Salary Information
by Different Course Preparations

Academic

Year

Different Number of Summer

Preps* Candidates 9-Month Salary Support Total Salary
1 37 $ 126,446 $ 22,525 $ 148,971
2 32 108,891 11,216 120,846
3 6 104,500 8,583 113,083
4 1o n/a n/a n/a

*For example, 2 indicates he/she will teach 2 different courses during the next academic year.
** Salaries are not reported to maintain confidentiality of the respondent/school.

Other Financial Perks*

# # Mean Median Mode Minimum Maximum
Reporting  Reporting
Perk $ Amount

Moving 71 66  $5,503 $5,000 $5,000 $1,500 $15,000
Research 30 20 6,138 5,000 5,000 750 20,000
Stipend

*Qther perks mentioned: conference travel budget, start-up budget, technology budget, access to database,
software, house-hunting trip, relocation services, housing grant, parking, reduced teaching load, graduate
assistants, and summer teaching option.



Dissertation Status and Total Salary*

Dissertation Frequency Percentage Mean Total
Status Salary
Proposal not defended 4 52% $ 105,500
Proposal defended, no data collected 22 28.6% 130,974
Proposal defended, some data 47 61.0% 137,925
collected

Dissertation defended 4 5.2% 157,056

*Dissertation status at time of AMA interviews.

Years in Doctoral Program Completed
Before Going on the Market and Total Salary

Years in Doctoral Program Completed Frequency Percentage Mean Total
Before Going on the Market Salary*
2.5 1 1.3% n/a
3 19 24.7% $136,596
35 8 10.4% $122,333
4 36 46.8% $134,593
4.5 2 2.6% $146,750
5 9 11.7% $142,852
6 1 1.3% n/a
9 1 1.3% n/a

* Salaries are not reported individually to maintain confidentiality of these individuals/schools.

Main Research Area and Total Salary

Main Research Area Frequency Percentage MeanSTotaI

alary
Consumer Behavior 44 57.1% $ 132,519
Strategy 13 16.9% 130,438
Modeling 8 10.4% 160,243
Sales 3 3.9% 121,667
Services 3 3.9% 124,667
Other: 1 Channels, 1 Ethics, 1 Marketing and 5 6.5% 125,200

Society, 1 Entrepreneurship, 1 CCT




Tenure Requirement at Hiring Institution

Requirement Mean Median Mode Minimum  Maximum
Type/Level of Journal* 2.68 3 3 1 5
# “A” Publications** 2.96 3 1 1 8
# Overall Publications 5.67 6 6 1 15

* 1= Only A journals count, 2 = B journals count, but only very little, 3 = B journals count, but there are
some expectations for A journals, 4 = B journals count and A journals are not expected, 5 = Conference
proceedings, as well as A and B journals count at my institution

** Consistent with last year’s survey, “A-level marketing journals” include JM, JMR, JCR, and MS.

Means of Tenure Requirements
by Type of Hiring Institution

Type of Hiring Type_/Le\_/eI of #_of A Totgl #_of
Institution™ Publication**  Publications*** Publications
Needed for Tenure for Tenure
Research-Private 2.19 3.61 5.67
Research-Public 2.48 3.00 5.85
Balanced-Private 3.43 2.17 5.71
Balanced-Public 3.53 1.00 5.67

* As in past years’ surveys, a school is classified as a “research” school if it has teaching loads of 4 or
fewer courses per year. If a school does not meet these requirements, it is classified as a “balanced”
school.

** 1= Only A journals count, 2 = B journals count, but only very little, 3 = B journals count, but there are
some expectations for A journals, 4 = B journals count and A journals are not expected, 5 = Conference
proceedings, as well as A and B journals count at my institution

*** Consistent with last year’s survey, “A-level marketing journals” include JM, JMR, JCR, and MS.



JOB SEARCH INFORMATION

The Process: Applications to Offers

Mean Median Mode Minimum Maximum

Application letters sent out 68.93 70 60 2 200
AMA interviews completed 16.57 16 15 0 35
Campus visit offers 5.92 6 6 1 18
Campus visits accepted & 4.76 4 3 1 15
made
Job offers received 2.47 2 2 1 7
Means for Job Search Information
By Type of Hiring Institution

. Application AMA Campus Campus

-Irr?/sriftt?:i;tmg Letters Interviews Visit Visits Job Offers
Sent Out Completed Offers Accepted

Research-Private 66 14 6 5.33 2.52
Research-Public 72 18 6 4.69 2.37
Balanced-Private 65 15 5 4.29 2.14
Balanced-Public 72 18 6 4.40 2.73

* A school is classified as a “research” school if it has teaching loads of 4 or fewer courses per year. If a
school does not meet these requirements, it is classified as a “balanced” school.

Other Information About Respondents

Mean Median Mode Minimum  Maximum
Years in Doctoral
Program Completed
Before Going On 3.90 4 4 2 9
Market
Years Needed to
Finish Degree 4.79 S S 3 d
Years _of Industry 435 3 0 0 20
Experience
Yes No
Frequency Percentage Frequency Percentage
Attended AMA Sheth 39 50.6% 38 49 4%

Doctoral Consortium




Publication Record Information*

Publication type/status Mean Median Mode  Minimum Maximum

Conference 5.04 4 2 1 18
presentations/proceeding

A-level marketing journals**

Under 1% review 0.58 0 0 0 3

Past 1% review 0.23 0 0 0 2

Accepted/published 0.17 0 0 0 4
B or lower marketing journals

Under 1% review 0.24 0 0 0 2

Past 1% review 0.43 0 0 0 4

Accepted/published 0.95 0 0 0 9

*Publication record at time of AMA interviews.
** Consistent with last year’s survey, “A-level marketing journals” include JM, JMR, JCR, and MS.

Publication Record
Frequencies and Percentages of Journal Submissions/Acceptances®

Number of Manuscripts

Journal type/ 0 1 9

Publication status 3 or more

Freq. Perc. Freq. Perc. Freq. Perc. Freq. Perc.

A-level marketing

journals**
Under 1% review 47 61.0% 18 234% 7 9.1% 4 5.2%
Past 1% review 61 792% 14 182% 2 2.6% 0 0.0%
Accepted/published 64 831% 11 143% 1 1.3% 0 0.0%

B-or lower level

marketing journals
Under 1% review 62 805% 10 13.0% 4 5.2% 0 0.0%
Past 1% review 56 72.7% 13 169% 6 7.8% 2 2.6%
Accepted/published 39 506% 18 234% 13 169% 7 9.1%

*Publication record at time of AMA interviews.
** Consistent with last year’s survey, “A-level marketing journals” include JM, JMR, JCR, and MS.



New Marketing Faculty Class of 2009: Contributions to Journals*

10

Total # of
Publication Outlet Papers
Academy of Educational Leadership Journal 1

Advances in Entrepreneurship, Firm Emergence and Growth
Advances in International Marketing

American Journal of Public Health

Annual Review of Psychology

Empirical Studies of the Arts

Experimental Economics

Foundations and Trends in Marketing

Industrial Marketing Management

International Journal of Business Research

International Journal of Entrepreneurship and Small Business
International Journal of Management and Marketing Research
International Journal of Operations and Production Research
International Journal of Retail and Distribution Management
International Marketing Review

International Perspectives on Social Entrepreneurship Research
Journal for Advancement of Marketing Education

Journal of Advertising

Journal of Applied Social Psychology

Journal of Business and Economic Research

Journal of Business and Industrial Marketing

Journal of Business Ethics

Journal of Business-to-Business Marketing

Journal of Consumer Affairs

Journal of Consumer Behaviour

Journal of Consumer Psychology

Journal of Consumer Research

Journal of Consumer Satisfaction/Dissatisfaction and Complaining Behavior
Journal of Current Issues and Research in Advertising
Journal of Entrepreneurship Education

Journal of Financial Services Marketing

Journal of Health and Human Services Administration
Journal of International Management Studies

Journal of International Marketing

Journal of Korean Society of Consumer Studies

Journal of Marketing

Journal of Marketing Education

Journal of Marketing Management

Journal of Marketing Research

Journal of Organizational Change Management

Journal of Personal Selling and Sales Management

Journal of Product Innovation Management

Journal of Public Policy and Marketing
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Publication Outlet

11

Total # of
Papers

Journal of Retailing

Journal of Services Marketing

Journal of Social Psychology

Journal of the Academy of Marketing Science
Journal of World Business

Marketing Letters

Marketing Science

Medical Science Monitor

MIT Sloan Management Review

Multivariate Behavioral Research

Neuron

Online Information Review

Philosophical Transactions of the Royal Society B: Biological Sciences
Psychology & Marketing

Quantitative Marketing and Economics
Supply Chain Management

Training and Development

2
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*Publication record at time of AMA interviews.

Congratulations to the new faculty class of 2009, from DocSIG.
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