2007 “Who Went Where” Survey Results

*Compiled by Annie Cui, at pcui@kent.edu
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Degree-Granting Institution
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Pennsylvania State U.
Purdue U.

RSM Erasmus U.
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North Carolina State U.
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Henley Management College
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Miami U. Ohio
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ESSEC Business School
Northern Illinois U.

Dena Hale Southern Illinois U., Carbondale Georgia Southern

DocSIG thanks Georgia State University and Jodie Ferguson for hosting the survey online and Angeline
Close for advice and suggestions.
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Jonah Berger

Dinesh Gauri
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Texas A&M U.
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. of lllinois, Chicago
. of Hlinois, Urbana-Champaign
. of lllinois, Urbana-Champaign
. of lowa

. of Kansas

. of Manitoba

. of Manitoba

. of Maryland, College Park
. of Michigan

. of Michigan
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. of North Texas
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. of North Texas
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U. Penn./Wharton

Syracuse U.

U. of South Carolina

Baylor U.

U. of North Carolina, Chapel Hill
lowa State

U. of South Carolina

U. of Texas at Arlington

Azusa Pacific U.

U. of Maryland

Meredith College

James Madison U.

U. of Alabama at Birmingham
North Dakota State U.

McGill U.

U. of Bath

U. of Hawaii, Manoa

Embry Riddle Aeronautical U.
U. of California, Riverside
Montana State U.

Telematica Institute

U. of Wyoming

U. of Tennessee at Chattanooga
ESSEC Business School
Washington State U., Pullman
Radford U.

U. of Minnesota

California State U., Long Beach
U. of Utah

California State U., Sacramento
U. of Saskatchewan

U. of Saskatchewan

U. of California, Davis

Peking U.

U. of Texas at Dallas

U. of Texas at Austin

San Francisco State U.

U. of Calgary

Clarkson U.

California State U., Long Beach
California State U., Northridge
U. of Toronto

Bryant U.

Central Michigan U.

U. of Texas - Pan American
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Helder Sebastiao
Monica LaBarge
Adam Marquardt
Yogesh Joshi
Karen Page
Courtney Droms
Kelly Haws

Laura Smarandescu
Tracy R. Harmon
Deepa Chandrasekaran
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. of Oregon

. of Oregon

. of Oregon

. of Pennsylvania (Wharton)
. of Pittsburgh

. of South Carolina

. of South Carolina

. of South Carolina

. of South Florida

. of Southern California

. of Southern California

. of St. Gallen, Switzerland
. of Tennessee

. of Texas at Arlington

. of Texas at Austin

. of Toronto

. of Western Ontario

. of Wisconsin, Madison

. of Wisconsin, Madison

. of Wisconsin, Milwaukee

Virginia Tech

Virginia Tech

Warwick Business School, UK
Washington State U.

Hiring Institution

U. of San Diego

U. of Montana

U. of Richmond

U. of Maryland (Smith)

Texas A&M

Valdosta State U.

Texas A&M U.

lowa State U.

Syracuse U.

Lehigh U.

U. of North Carolina, Wilmington
U. of Innsbruck, Austria
Baylor U.

California State U., Long Beach
U. of California, Riverside
Simon Fraser U.

San Francisco State U.
Concordia U., Canada

U. of Texas at Austin

Brock U.

U. of Nevada, Las Vegas

San Diego State U.

Warwick Business School, UK
Colorado State U.



Summary Data

One hundred and fifteen (115) marketing doctoral students/candidates/newly-minted
PhDs took our survey. As in past years’, the data analysis is based on marketing faculty
hires in the U.S. (n = 83). The sample size is consistent with the 2006 sample (Total n =
104; U.S. n=86). For questions about the survey/analysis, please contact Annie Cui,
DocSIG VP of research, at pcui@kent.edu.

Salary Information*

Mean Median Mode Minimum Maximum
9-Month Salary $ 106,535 $ 102,000 $ 125,000 $ 75,000 $ 142,500
Summer 14,932 13,000 0** 0 37,000
Overall Salary 121,467 115,000 90,000 75,000 177,000

*All salary information reported is rounded to the nearest U.S$.
** 13 respondents reported $0 summer funding

Mean Salary Information
by Type of Hiring Institution

Type of Hirin Number of 9-Month

Ir?/sriitution* ’ Candidates Salary Summer Support  Overall Salary
Research-Private 9 $ 122,111 $ 22,598 $ 144,709
Research-Public 36 113,361 20,011 133,372
Balanced-Private 13 99,269 8,653 107,923
Balanced-Public 25 94,876 8,123 102,999

* As in past years’ surveys, a school is classified as a “research” school if it has teaching loads of 4 or
fewer courses per year. If a school does not meet these requirements, it is classified as a “balanced” school.

Mean Salary Information
by Whether Hiring Institution Has Ph.D. Program

Ph.D. Programat  Number of 9-Month summer Suoport  Overall Salar
Hiring Institution  Candidates Salary PP y
Yes 29 $ 118,328 $ 22,249 $ 140,577

No 54 100,202 11,003 111,205




Mean Salary Information
by Teaching Load

Academic Number of 9-Month Salary Summer Overall Salary
Year Teaching Candidates Support**

Load*

3 25 $ 114,920 $ 20,658 $ 135,578
4 20 115,350 20,368 135,718
5 19 99,705 11,158 110,863
6 9 96,667 7,056 103,722
7 10 89,800 4,009 93,809

*Respondents reported teaching loads during the next academic year (i.e., excluding summer). This year,
no one reported a teaching load of less than 3 sessions.
** Please note that summer financial support is not necessarily for summer teaching.

Mean Salary Information
by Different Course Preparations

Academic Number of 9-Month Salary Summer Overall Salary
Year Candidates Support

Different

Preps*

1 2 $ 87,500 $ 6,250 $ 93,750
2 41 115,571 21,197 136,767
3 32 99,500 10,479 109,979
4 5 94,600 4,100 98,700
5 2 91,000 1,000 92,000
6 1** n/a n/a n/a

*For example, 2 indicates he/she will teach 2 different courses during the next academic year.
** Salaries are not reported to maintain confidentiality of the respondent/school.

Other Financial Perks*

# # Mean Median Mode Minimum  Maximum
Reporting Reporting
Perk $ Amount
Moving 75 72 $5,522 $ 5,000 $ 5,000 $ 1,500 $ 20,000
Research 30 18 9,083 6,000 5,000 4,000 30,000
Stipend
$ per 4 1 3,000
Journal
Article

*Qther perks mentioned: conference travel budget, start-up budget, technology budget, access to database,
software, house-hunting trip, relocation services, real estate assistance, housing grant, low-interest
mortgage, parking, reduced teaching load for first 2 years, graduate assistants, summer teaching option, and
children’s education.



Dissertation Status and Overall Salary

Dissertation Valid Mean

Frequency Overall
Status Percentage

Salary
Proposal not defended 16 19.3% $ 115,023
Proposal defended, no data collected 21 25.3% 104,944
Proposal defended, some data 42 50.6% 131,027
collected
Dissertation defended 5 6.0% 133,100
Years in Doctoral Program Completed
Before Going on the Market and Overall Salary

Years in Doctoral Program Completed Erequenc Percentage Overall
Before Going on the Market g y g Salary*
2.5 1 n/a
3 22 $ 116,878
3.5 5 114,700
4 39 130,104
4.5 4 95,250
5 9 120,322
6 1 n/a

* Salaries are not reported individually to maintain confidentiality of these individuals/schools.

Main Research Area and Overall Salary

; Overall
Main Research Area Frequency Percentage Mean Salary
Consumer Behavior 38 458% $ 120,559
Strategy 22 26.5% 120,986
Modeling 12 14.5% 140,169
Supply Chain/Logistics 3 3.6% 100,666
Services 3 3.6% 122,444
Other: 1 Marketing Communication, 1 4 4.8% 94,250

B2B/International, 1 Consumer Advocacy,
1 Social Marketing

** QOther salaries are not reported individually to maintain confidentiality of these individuals/schools.



Tenure Requirement at Hiring Institution

Requirement Mean Median Mode Minimum  Maximum
Type/Level of Journal* 3.32 3 3 1 5
# “A” Publications** 2.88 2 2 1 6
# Overall Publications 5.87 6 6 2 12

* 1 = Conference proceedings, as well as A and B journals, count at my institution; 2 = B journals count
and A journals are not expected; 3 = B journals count, but there are some expectations for A journals; 4 = B
journals count, but only very little; 5 = Only A journals count

** According to comments from previous surveys, “A-level marketing journals” are changed to only
include JM, JMR, JCR, and MS (leaving JR and JAMS out).

Means of Tenure Requirements
by Type of Hiring Institution

Type of Hiring Type_/Le\_/eI of #_of A Totgl #_of
Institution™ Publication**  Publications*** Publications
Needed for Tenure for Tenure
Research-Private 4.11 2.86 5.43
Research-Public 3.97 3.66 6.36
Balanced-Private 2.42 1.75 5.55
Balanced-Public 2.52 1.75 5.57

* As in past years’ surveys, a school is classified as a “research” school if it has teaching loads of 4 or
fewer courses per year. If a school does not meet these requirements, it is classified as a “balanced” school.
**1 = Conference proceedings, as well as A and B journals, count at my institution; 2 = B journals count
and A journals are not expected; 3 = B journals count, but there are some expectations for A journals; 4 =B
journals count, but only very little; 5 = Only A journals count

***According to comments from previous surveys, “A-level marketing journals” are changed to only
include JM, JMR, JCR, and MS.



JOB SEARCH INFORMATION

The Process: Applications to Offers

Mean Median Mode Minimum Maximum

Application letters sent out 64 61 40 0 200
AMA interviews completed 17 17 14 0 35
Campus visit offers 6 5 5 1 25
Campus visits accepted & 4.3 4 4 1 12
made

Job offers received 2.6 2 1 1 9

Means for Job Search Information
By Type of Hiring Institution

Type of Hiring Application AM_A Car_npus Ca_m_pus

Institution* Letters Interviews Visit Visits Job Offers
Sent Out Completed Offers Accepted

Research-Private 58 15 5 4.9 2.6

Research-Public 70 19 6 4.8 2.5

Balanced-Private 46 13 7 3.9 3

Balanced-Public 66 16 6 3.6 2.5

* A school is classified as a “research” school if it has teaching loads of 4 or fewer courses per year. If a
school does not meet these requirements, it is classified as a “balanced” school.

Other Information About Respondents

Mean Median Mode Minimum Maximum
Years in Doctoral
Program Completed
Before Going On 3.82 4 4 2 6
Market
Years Needed to
Finish Degree 4.69 > > 3 6
Years _of Industry 6.17 45 9 0 20
Experience
Yes No
Frequency Percentage Frequency Percentage
Attended AMA Sheth 53 62 7% 30 36.1%

Doctoral Consortium




Publication Record Information*

Publication type/status Mean Median Mode  Minimum Maximum

Conference 4.84 4 4 0 16
presentations/proceeding

A-level marketing journals**

Under 1% review 0.58 0 0 0 4

Past 1% review 0.31 0 0 0 4

Accepted/published 0.24 0 0 0 4
B or lower marketing journals

Under 1% review 0.71 0 0 0 6

Past 1% review 0.37 0 0 0 3

Accepted/published 0.87 0 0 0 6

*Publication record at time of AMA interviews.

** According to comments from previous surveys, “A-level marketing journals” are changed to only
include JM, JMR, JCR, and MS. To make the results more comparable to previous years’, the next table
incorporates publications at JR and JAMS as A-level journals.

Publication Record Including JR and JAMS as A-Level Journals*

Publication type/status Mean Median Mode  Minimum Maximum
A-level marketing journals
Accepted/published 0.30 0 0 0 4

B or lower marketing journals
Accepted/published 0.81 0 0 0 6

* Results in this table included JR and JAMS as A-level journals.
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Publication Record
Frequencies and Percentages of Journal Submissions/Acceptances®

Number of Manuscripts

Journal type/

Publication status 0 1 2 3 or more

Freq. Perc. Freg. Perc. Freg. Perc. Freq. Perc.

A-level marketing

journals**
Under 1% review 42 506% 31 373% 4 48% 2 2.4%
Past 1% review 60 723% 12 145% 4 48% 1 1.2%
Accepted/published 62 747% 14 169% 2 24% 2 2.4%

B-or lower level

marketing journals
Under 1* review 46 554% 19 229% 7 84% 4 4.8%
Past 1% review 55 66.3% 16 193% 3 36% 2 2.4%
Accepted/published 49 590% 18 21.7% 5 6.0% 7 8.4%

*Publication record at time of AMA interviews.
**A-level marketing journals were classified as JM, JMR, JCR and MS.

Publication Record by Type of Institution:
Number of Respondents
With One or More Manuscripts Under Review or Accepted/Published*

One or More Manuscripts at

One or More Manuscripts at B-or Lower Level Marketing

A-Level Marketing Journals**

Journals

Type of Hiring U”S'Fr Pas§t Accepted/ U”S'ter Past Accepted/
Institution L L published T T Published

Review  Review Review Review
Research- 66.7%  33.3% 44.4% 33.3% 33.3% 22.2%
Private (N=9)
Research- 55.6%  33.3% 33.3% 38.9% 25% 33.3%
Public (N=36)
Balanced- 385%  30.8% 22.1% 53.8% 46.2% 61.5%
Private (N=13)
Balanced- 40% 16% 8% 52% 40% 48%
Public (N=25)

*Publication record at time of AMA interviews.
**A-level marketing journals were classified as JM, JMR, JCR, and MS.
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New Marketing Faculty Class of 2007: Contributions to Journals*

Publication Outlet

Total # of
Papers

Academy of Management Journal

Business & Society

Cognitive Science

Cornell Quarterly

Industrial Marketing Management

International Business Review

International Journal of Electronic Commerce

International Journal of Electronic Marketing & Retailing

International Journal of Physical Distribution & Logistics Management

International Journal of Service Industry Management

Journal of Academy of Marketing Science

Journal of Brand Management

Journal of Business & Industrial Marketing

Journal of Business Ethics

Journal of Business Logistics

Journal of Business Research

Journal of Behavioral & Applied Management

Journal of Consumer Psychology

Journal of Consumer Research

Journal of Consumer Satisfaction and Dissatisfaction & Complaining
Behavior

Rlolw kR MW PNBRNRPRIRINRPRRIARPRIR R P

Journal of Current Issues & Research in Advertising

Journal of Economic Theory

Journal of Ethnicity in Criminal Justice

Journal of Interactive Advertising

Journal of Interactive Marketing

Journal of Global Competitiveness

Journal of International Management

Journal of Marketing Research

Journal of Marketing Theory Practice

Journal of Personality & Social Psychology

Journal of Personal Selling & Sales Management

Journal of Product Innovation Management

Journal of Retailing

Journal of Service Research

Journal of System Science & System Engineering

RlRrwRr AR ROIRNRIRRPR R




Journal of Targeting, Measurement, & Analysis for Marketing

Journal of Value Chain Management

Journal of Website Promotion

Marketing Management Journal

Marketing Science

Management Science

Organizational Behavior and Human Decision Processes

Public Relations Review

Psychology and Marketing

Sloan Management Review

Strategic Management Journal

WlRRrRRPRRPRRoOORIR R

Transportation Journal

*Publication record at time of AMA interviews.
**A-level marketing journals were classified as JM, JMR, JCR and MS. JR and JAMS were listed as A-
level journals in previous years’ surveys.

Congratulations to the new faculty class of 2007, from DocSIG.




