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Summary Data

The following summary data was based on complete information provided by 62
respondents from a total sample size of 80. As in previous years’ surveys, a school was classified
as a research school if it had teaching loads of 4 or fewer courses per year. If a school did not
meet these requirements, it was classified as a “balanced” school. One person was not included
in the analyses of publication record, due to an unusual publication record (i.e., 30 conference
presentations) that would have skewed the results.

Salary Information

All Respondents
Mean Median Mode Minimum Maximum

9-Month Salary 92,300 95,000 95,000 45,000 117,500
Summer Support 15,500 19,500 10,000 0 26,111
Overall Salary 108,000 110,000 (multiple) 45,000 143,611

Salary Information

by Type of Hiring Institution

Type of Hiring 9-Month Salary Summer Support Overall Salary
Institution
Public-Research 102,600 22,500 125,100
Public-Balanced 84,100 11,500 95,000
Private-Research 114,800 25,400 140,100
Private-Balanced 88,500 11,800 100,200

Salary Information

by Whether School Has Ph.D. Program

Ph. D. Program 9-Month Salary Summer Support Overall Salary
Yes 99,800 20,000 120,000
No 82,000 9,000 90,200

Salary Information

by Yearly Teaching Load

Yearly Teaching Load 9-Month Salary Summer Support Overall Salary
4 108,000 23,700 131,500
5 98,000 21,200 119,500
6 84,500 10,700 94,800
8 82,500 5,000 87,500




Tenure Requirements

All Respondents
Mean Median | Mode (s) Minimum | Maximum
Type/Level of Publication* 2.70 3 3 1 5
Number of A Publications 3.71 4 4 2 10
Overall Number of Publication 7.80 7 7 4 15
Level of Confidence Tenure
Information Provided** 2.34 2 2 ! 4

*1 =Only A journals count, 2 = B journals count, but only very little, 3 =B journals count, but there are
some expectations for A journals, 4 = B journals count and A journals are not expected
5 = Conference proceedings, as well as A and B journals, count at my institution

** 1= Not at all confident, 2 = Somewhat confident, 3 = Confident, 4 = Extremely confident

Tenure Requirements
by Type of Hiring Institution

.. Type/Level of | Number of A Overall Level of Confidence of
%Z;gglmng Publication* | Publications | Number of Tenure Information
Publications Provided**
Public-Research 1.50 5.86 7.14 2.88
Public-Balanced 3.23 2.65 8.12 2.52
Private-Research 1.33 6.44 8.00 1.89
Private-Balanced 3.46 2.67 7.67 1.92

*1 =Only A journals count, 2 = B journals count, but only very little, 3 = B journals count, but there are
some expectations for A journals, 4 = B journals count and A journals are not expected
5 = Conference proceedings, as well as A and B journals, count at my institution

** 1= Not at all confident, 2 = Somewhat confident, 3 = Confident, 4 = Extremely confident

Mean Yearly Teaching Load
By Type of Institution

Type of Hiring
Institution

Yearly Teaching Load

Public-Research

4.00

Public-Balanced

5.88

Private-Research

4.00

Private-Balanced

6.07




Job Search Information

All Respondents
Mean Median Mode (s) | Minimum | Maximum
Application letters sent out 55.62 50 40 0 200
AMA interviews completed 15.86 15 0,12 0 40
Campus visit offers 5.95 5 3 0 20
Campus visits accepted 4.56 4 0 14
Job offers 2.23 2 1 1 6
Job Search Information
By Type of Hiring Institution
. Application AMA Campus Campus
%Zigﬂrmg Letters Interviews Visit Visits Job Offers
Sent Out Completed Offers Accepted
Public-Research 55.13 17.63 6.38 4.75 2.13
Public-Balanced 61.13 14.96 542 3.88 2.23
Private-Research 48.89 23.56 10.22 8.67 2.89
Private-Balanced 50.79 11.50 3.93 3.07 1.86




Publication Record

All Respondents*
Publication type/status Mean | Median | Mode (s) | Minimum | Maximum
Conference presentations/proceeding | 4.18 4 2,6 0 15
A-level marketing journals
Under 1% review 52 0 0 0 3
Past 1* review 30 0 0 0 2
Accepted/published 12 0 0 0 2
B-journals marketing journals
Under 1* review 78 0 0 0 3
Past 1% review 24 0 0 0 2
Accepted/published .94 .50 0 0 5
Non-marketing journal publications .61 0 0 0 5
*Publication record at time of AMA interviews
**A-level marketing journals were classified as JM, JMR, JCR, MS, JAMS, and JR
Publication Record
Frequencies for Journal Submissions/Acceptances
All Respondents*
Journal type/ 0 1 3 Missin
Publication status £
Freq. | Perc. | Freq. | Perc. | Freq. | Perc. | Freq. | Perc. | Freq. | Perc.
A-level marketing
Jjournals
Under 1% review 33 | 54.1 12 | 19.7 6 9.8 1 1.6 11 18.0
Past 1% review 36 | 590 | 13 | 21.3 1 1.6 0 0 11 18.0
Accepted/published | 46 | 754 4 6.6 1 1.6 0 0 10 | 164
B-journals marketing
Jjournals
Under 1% review 27 | 443 9 148 | 10 | 164 3 4.9 12 | 19.6
Past 1% review 40 | 655 | 10 | 164 1 1.6 0 0 10 | 16.4
Accepted/published | 27 | 443 | 12 | 19.7 | 10 | 164 | 5* | 8.2% 7 11.5

* Includes 3 to 5.




Publication Record

by Type of Institution
A-Level Marketing Journals B-Level Marketing Journals
Type of Hiring U’;ﬁ{er Pfsft Accepted/ U’;ﬁ{er Pfsft Accepted/
Institution ) . Published ) . Published
Review | Review Review Review
Public-Research 1.0 .57 .14 71 .14 1.14
Public-Balanced 44 21 .08 .83 25 .88
Private-Research .50 71 38 0 0 25
Private-Balanced 45 .09 0 1 33 1.38
Type of Hiring Conferepce Non-Marketing
Institution presentatl.ons/ Joyrnql
proceeding Publications
Public-Research 3.57 1.14
Public-Balanced 4.54 40
Private-Research 422 .86
Private-Balanced 3.86 45
Dissertation Status and Salary
Dissertation Frequencies | Percentages Overall
Status Salary
Proposal not defended 13 21 99,600
Proposal defended, no data collected 18 29 97,400
Proposal defended, data collected 21 33.9 122,400
Dissertation defended 8 12.9 105,700
Missing 2 3.2
Years to Finish Degree and Salary
Years to Finish Degree Frequencies | Percentages Overall
Salary
Between 3 and 4 21 33.9 99,100
Between 4 and 5 28 45.2 115,500
More than 5 8 12.9 98,200
Missing 5 8.1




Research Area and Salary

Research Area Frequencies | Percentages Overall

Salary
Consumer Behavior 24 38.7 114,500
Services 2 32 98,000
E-Commerce 3 4.8 91,700
Marketing Strategy 6 9.7 109,500
Sales 3 4.8 102,500
Retailing 1 1.6 N/R
Advertising 3 4.8 80,500
Modeling 5 8.1 127,100
Marketing Theory 1 1.6 N/R
Logistics 2 3.2 75,000
Pricing 3 4.8 117,000
Other 6 9.7 82,500
Missing 3 4.8

Note: N/R = Not reported




